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Abstract:  
The rapid advancement of artificial intelligence (AI) presents 
transformative opportunities for education, employment, and 
entrepreneurship, particularly for Afghan women who face persistent 
socio-cultural and structural barriers. This study examines the role of AI 
in enhancing women’s access to learning, workforce participation, and 
entrepreneurial activities in Afghanistan. The primary objectives were to 
assess how AI-driven platforms and tools can improve educational 
outcomes, facilitate employment opportunities, and support business 
development for women. A quantitative survey was conducted among 
110 female students and aspiring entrepreneurs across diverse faculties, 
including Computer Science, Nursing, Economics, English, and 
Midwifery. Data were collected through structured questionnaires 
covering perceptions, preferences, and challenges related to AI 
adoption, and were analyzed using descriptive statistics. Findings 
indicate that AI-based skills training and upskilling programs, online 
learning platforms, and digital financial services are perceived as the 
most beneficial interventions. Respondents highlighted barriers such as 
limited internet access, lack of digital literacy, and cultural restrictions. 
Overall, the study concludes that AI can serve as a catalyst for women’s 
empowerment in Afghanistan, provided it is complemented by training, 
accessible technology, and supportive networks. These results 
underscore the need for targeted policies and programs to leverage AI 
for promoting gender equity and inclusive socio-economic development. 
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INTRODUCTION  
The rapid advancement of artificial intelligence (AI) technologies is reshaping 

societies worldwide, offering transformative opportunities in education, employment, 

and entrepreneurship. For Afghan women, who face systemic barriers to social and 

economic participation, AI presents both a challenge and a pathway toward 

empowerment. In Afghanistan, historical, cultural, and political constraints have limited 

women’s access to higher education, digital literacy, and entrepreneurial resources (Afif 

et al., 2024). Yet, recent studies demonstrate that digital platforms, internet access, and 

AI-driven solutions can significantly enhance gender equality and participation in 

knowledge-based economies. 

https://serambi.org/index.php/acsj
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Education is a critical domain where AI can play a central role. Afghan women 

have often struggled with barriers to attending schools and universities due to restrictive 

norms and security issues. AI-supported learning systems, such as adaptive education 

platforms and online universities, create new possibilities for personalized learning, 

remote access, and flexible education for women and girls (Karimy et al., 2024; Hassani 

et al., 2025). Research on ICT and digital literacy further highlights how technology 

adoption enhances teaching and learning outcomes, offering Afghan women a chance to 

bridge educational gaps and actively contribute to societal transformation (Hakimi et al., 

2024; Hakimi et al., 2025). 

In terms of employment, AI introduces innovative avenues for workforce 

participation. Studies emphasize that AI-powered platforms, automation, and digital 

tools reduce traditional employment barriers, allowing women to engage in remote work, 

digital freelancing, and professional skill development (Amiri et al., 2024; Nabizada et al., 

2024). For Afghan female engineers and professionals, however, structural inequalities 

and limited access to resources remain persistent challenges (Mehrzad et al., 2023). 

Nonetheless, AI can facilitate skills training, job-matching systems, and digital mentoring, 

empowering women to participate in both local and global labor markets. 

Entrepreneurship represents another critical area where AI can support Afghan 

women’s empowerment. Research shows that Afghan female entrepreneurs face unique 

challenges, including lack of access to financial capital, gender discrimination, and limited 

market exposure (Wafeq et al., 2019; Mehrzad et al., 2023). AI tools ranging from 

predictive analytics for market trends to digital financial platforms can enable women to 

manage resources more effectively, expand outreach, and strengthen business decision-

making. Recent scholarship also emphasizes the role of digital ecosystems and internet 

access in creating entrepreneurial opportunities that challenge traditional gender norms 

(Shaikhzada et al., 2025; Afif et al., 2024). 

Taken together, the integration of AI into Afghanistan’s education, employment, 

and entrepreneurship landscapes offers a promising but complex pathway toward 

women’s empowerment. While challenges of digital divides, cultural barriers, and 

governance remain significant, scholarly evidence underscores that AI-driven innovation 

can serve as a catalyst for gender equality and sustainable development in Afghanistan 

(Hakimi et al., 2024; Shaikhzada et al., 2025). 

The first objective of this study is to examine the role of artificial intelligence in 

advancing educational opportunities for Afghan women. This involves assessing how AI-

driven platforms, digital literacy programs, and adaptive learning technologies can 

overcome barriers to access, enhance personalized learning, and foster greater 

participation of women and girls in academic settings where traditional pathways are 

often restricted. 

The second objective is to evaluate the potential of AI technologies in improving 

women’s employment prospects in Afghanistan. This includes exploring how AI-powered 

tools such as automated job-matching systems, remote work platforms, and skill 
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development applications can empower Afghan women to participate in the labor market 

more effectively, despite social and structural constraints that continue to limit their 

workforce inclusion. 

The third objective is to investigate how AI can facilitate women’s 

entrepreneurship and business innovation in Afghanistan. By analyzing the role of AI in 

market research, digital financial services, and resource management, this study seeks to 

determine how women entrepreneurs can leverage AI to overcome challenges such as 

limited access to capital, restricted networks, and gender-based discrimination, thereby 

promoting inclusive economic growth and sustainable development. 

 

RESEARCH METHODS  

This study adopted a quantitative survey-based research design complemented 

by qualitative insights to explore the perceptions of Afghan women regarding the role of 

artificial intelligence (AI) in education, employment, and entrepreneurship. The choice of 

a survey-based approach enabled the collection of structured data from a sizable 

population, ensuring the reliability and generalizability of the findings while capturing 

diverse perspectives across multiple disciplines. 

Population and Sample 

The study targeted female students and aspiring women entrepreneurs in 

Afghanistan, particularly those enrolled in faculties such as Computer Science, Nursing, 

Economics, English, and Midwifery. A total of 110 respondents participated in the survey, 

ensuring sufficient representation from both technology-oriented and non-technical 

academic fields. The sampling approach was purposive, focusing on participants who had 

exposure to digital tools or an interest in AI technologies, thereby enhancing the 

relevance of the collected data. 

Data Collection Instruments 

Data were gathered using a structured questionnaire comprising closed-ended 

questions designed to measure respondents’ perceptions, preferences, and challenges 

associated with AI adoption. The questionnaire was divided into four main sections: (1) 

demographic information, (2) perceptions of AI in education, (3) preferences for AI-based 

employment support, and (4) AI tools for entrepreneurship and motivating factors for 

adoption. Questions were measured using Likert scales and frequency-based options to 

quantify the responses. 

Data Collection Procedure 

The questionnaire was distributed both online and offline to reach participants 

across urban and semi-urban areas. To ensure clarity, the survey was available in Dari and 

English, accommodating language preferences. Participants were briefed about the study 

objectives, assured of confidentiality, and encouraged to respond honestly to avoid 

response bias. 
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Data Analysis 

Collected data were analyzed using descriptive statistics, including frequencies, 

percentages, and tabular summaries to identify trends and preferences. The results were 

then interpreted to understand the role of AI in enhancing education, employment, and 

entrepreneurship opportunities for Afghan women. Additionally, qualitative insights from 

open-ended responses were incorporated to contextualize the quantitative findings and 

provide a nuanced understanding of participants’ experiences and challenges. 

Ethical Considerations 

The study adhered strictly to ethical standards, ensuring informed consent, 

voluntary participation, confidentiality, and anonymity for all respondents. Participants 

were also given the option to withdraw from the study at any stage without consequence. 

This methodology ensured that the research was systematic, reliable, and capable 

of generating actionable insights into the potential of AI to empower Afghan women 

across multiple socio-economic domains. 

RESULTS 

This section presents the findings of the study, reflecting the perceptions, 

preferences, and experiences of Afghan women regarding the role of artificial intelligence 

(AI) in education, employment, and entrepreneurship. Data were collected from 110 

participants across diverse academic and professional backgrounds, ensuring a 

comprehensive understanding of the challenges and opportunities associated with AI 

adoption. The results are organized into thematic areas, including AI-supported 

educational tools, employment interventions, entrepreneurial applications, and 

motivating factors for technology use. Through descriptive analysis, the findings highlight 

both the potential of AI to empower women and the structural barriers that must be 

addressed to maximize its impact. 

Table 1. Demographic Distribution of Respondents by Faculty 

Faculty Number of Respondents Percentage (%) 

Computer Science 30 30.0% 

Nursing 20 20.0% 

Economics 20 20.0% 

English Department 30 30.0% 

Midwifery 10 10.0% 

Total 110 100% 

Table 1 presents the demographic distribution of the survey respondents across 

five faculties. A total of 100 female students participated, ensuring a balanced and diverse 

representation of academic backgrounds. The largest groups were drawn from the 
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Computer Science and English departments, each contributing 30 respondents, which 

corresponds to 30 percent of the total sample. This significant share from two faculties 

highlights the strong involvement of students from both technology-oriented and 

language-focused disciplines. Nursing and Economics faculties each accounted for 20 

participants, representing 20 percent of the respondents respectively, thereby providing 

perspectives from both healthcare and business fields. The smallest group came from the 

Midwifery faculty, with 10 respondents, making up 10 percent of the sample. Although 

relatively smaller, this group added valuable insights from a specialized healthcare 

perspective. Overall, the distribution indicates a diverse academic mix, ensuring that the 

findings reflect multiple disciplinary viewpoints and strengthening the validity of the 

study. 

 

Figure 1. Respondents’ Perceptions on the Importance of AI for Women’s Access 

to Education in Afghanistan 

Figure 1 summarizes respondents’ perceptions regarding the importance of 

Artificial Intelligence (AI) in improving women’s access to education in Afghanistan. Out 

of the 110 participants, a majority (54.5%) considered AI to be very important, 

highlighting strong optimism about the role of emerging technologies in addressing long-

standing barriers to education. Another 27.3% indicated that AI is important, suggesting 

that even among those who did not select the highest option, there remains a clear 

acknowledgment of AI’s positive potential. Meanwhile, 10.9% of the respondents 

expressed a neutral opinion, reflecting uncertainty either due to limited awareness of AI 

applications or skepticism about its feasibility in the Afghan context. Only a small fraction 

(7.3%) viewed AI as not important, which could stem from concerns about infrastructure, 

digital divides, or socio-cultural restrictions. These findings demonstrate that nearly four 

out of five respondents believe AI can play a pivotal role in expanding educational 

opportunities for Afghan women. The overwhelmingly positive perception indicates 

strong support for integrating AI-driven tools, such as online learning platforms, 

intelligent tutoring systems, and language translation technologies, into educational 

initiatives. This evidence suggests that policies and programs promoting AI in education 

may receive high levels of acceptance among Afghan female students. 
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Figure 2. Respondents’ Preferences for AI-Based Educational Support for Afghan 

Women 

Figure 2 illustrates respondents’ views on the most useful AI-based educational 

support for Afghan women. Among the 110 participants, the majority (40.9%) favored 

online learning platforms such as AI tutors and adaptive courses. This preference reflects 

the urgent need for accessible and flexible education solutions in Afghanistan, where 

many women face restrictions in attending traditional classrooms. AI-driven platforms 

provide opportunities for personalized learning and self-paced study, making them 

particularly relevant in overcoming both geographical and social barriers. 

Language translation tools were selected by 22.7% of respondents, highlighting 

the importance of multilingual support in a country with diverse languages and limited 

English proficiency. This choice demonstrates how AI can bridge language gaps and make 

international educational resources more accessible. Meanwhile, 18.2% of participants 

valued automated research and writing support, indicating that academic productivity 

tools are also seen as valuable, particularly for university students engaged in scholarly 

work. Similarly, 18.2% chose career guidance and counseling systems, reflecting the 

growing interest in AI’s role in connecting education with employment pathways. 

 

Figure 3. Challenges Faced by Afghan Women in Using AI-Based Educational or 

Employment Platforms 
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Figure 3 presents the main challenges identified by Afghan women in utilizing AI-

based educational and employment platforms. The most frequently cited barrier was 

limited internet access (34.5%), which reflects the infrastructural difficulties prevalent 

across Afghanistan. Without reliable connectivity, women are unable to benefit from AI-

driven tools such as online learning platforms or digital job portals. 

The second most common challenge, reported by 27.3% of respondents, was a 

lack of digital literacy. This finding highlights the skills gap that continues to prevent many 

women from fully engaging with modern technologies. Despite the availability of AI 

systems, without adequate training in their use, Afghan women may struggle to navigate 

or maximize these platforms effectively. 

Cultural or social restrictions were identified by 21.8% of participants, 

emphasizing the influence of traditional norms and family or community pressures that 

often limit women’s access to technology. Lastly, high costs of technology were noted by 

16.4% of respondents, demonstrating the economic burden associated with purchasing 

devices or accessing paid platforms. 

These results indicate that both infrastructural barriers (internet and affordability) 

and socio-cultural limitations (skills and restrictions) collectively shape Afghan women’s 

ability to benefit from AI-based educational and employment opportunities. 

 

Figure 4. AI-Based Employment Support Preferences for Afghan Women  

Figure 4 summarizes the perceptions of 110 Afghan women regarding how AI 

could support employment opportunities. The majority of respondents (36.4%) identified 

skills training and upskilling programs as the most beneficial AI application. This suggests 

that enhancing digital competencies and professional skills is considered critical for 

improving employability in a context where traditional access to education and vocational 

training may be limited. Remote job-matching platforms were the second most preferred 

option, chosen by 31.8% of respondents. These platforms can bridge geographic and 

social barriers, allowing women to access employment opportunities without needing to 

leave their homes, which is particularly relevant in Afghanistan's socio-cultural context. 

Fewer respondents (18.2%) emphasized the importance of providing equal access to 
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digital job markets, highlighting the need for policies and technologies that ensure 

inclusive participation in emerging digital economies. Only 13.6% favored automation of 

repetitive tasks, indicating that while efficiency gains are appreciated, women are more 

interested in solutions that directly enhance their skills and market access rather than 

replace human labor. Overall, the findings highlight that AI interventions focusing on 

capacity-building and accessible employment platforms are the most impactful strategies 

for empowering Afghan women in the labor market. 

 

Figure 5. Preferred AI-Powered Tools for Women Entrepreneurs  

Figure 5 presents the survey results regarding AI-powered tools that could most 

benefit women entrepreneurs. A significant portion of respondents (34.5%) prioritized 

digital financial services, including mobile banking and AI-driven fintech applications. This 

reflects the critical need for accessible financial tools that enable women to manage 

capital, secure loans, and conduct secure transactions, particularly in environments 

where traditional banking access may be limited. The second most preferred category, 

online marketing and advertising support (27.3%), indicates that women entrepreneurs 

recognize the importance of visibility and outreach in growing their businesses, as AI can 

help optimize campaigns and target potential customers effectively. Market research and 

analysis tools were chosen by 22.7% of respondents, demonstrating the value placed on 

data-driven decision-making and understanding market trends to gain a competitive 

edge. Finally, business management and customer service automation was considered 

beneficial by 15.5% of respondents, reflecting a lower but notable interest in tools that 

streamline internal operations and enhance service efficiency. Overall, the data highlights 

that financial empowerment, business visibility, and informed decision-making are the 

key areas where AI can support women entrepreneurs, aligning technological 

interventions with practical business needs. 
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Figure 6. Support Motivating Afghan Women to Adopt AI Technologies  

Figure 6 illustrates the types of support that Afghan women perceive as most 

motivating for adopting AI technologies in studies, careers, or entrepreneurial endeavors. 

The largest share of respondents (34.5%) emphasized the importance of training 

programs in digital literacy and AI skills, highlighting that knowledge and practical 

competencies are crucial enablers for meaningful engagement with AI. Such programs 

can bridge the skills gap, making women more confident in applying AI tools in diverse 

professional and academic contexts. Affordable access to digital tools and reliable 

internet was the second most cited factor (27.3%), indicating that technological 

infrastructure remains a significant barrier. Without access to devices and connectivity, 

other interventions may have limited impact. Mentorship and role models were selected 

by 22.7% of participants, underscoring the value of guidance and inspiration from 

experienced female leaders in technology, which can encourage sustained participation 

and career progression. Finally, policy and institutional support was considered 

motivating by 15.5% of respondents, reflecting the need for frameworks that actively 

promote inclusion and reduce structural barriers. Overall, the findings suggest that 

capacity-building through training, combined with accessible technology and supportive 

networks, is central to empowering Afghan women to leverage AI effectively in their 

academic and professional pursuits. 

 

DISCUSSION 

 The findings of this study underscore the transformative potential of artificial 

intelligence (AI) in advancing education, employment, and entrepreneurship 

opportunities for Afghan women, while also highlighting significant structural and socio-

cultural barriers. In the educational domain, the survey indicates strong optimism toward 

AI-driven platforms, with 54.5% of respondents rating AI as very important and 27.3% as 

important in enhancing access to learning opportunities. The preference for online 

learning platforms (40.9%) suggests that Afghan women value flexible, personalized, and 

remote education solutions that can circumvent security, cultural, and geographical 

restrictions (Karimy et al., 2024; Hassani et al., 2025). Language translation tools (22.7%) 
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and automated research support (18.2%) further indicate a need for AI applications that 

address linguistic diversity and academic productivity, thereby enabling women to 

engage more fully with global knowledge resources (Hakimi et al., 2025; Hasanah et al., 

2024). 

In terms of employment, the data reveals that skills training and upskilling 

programs (36.4%) are the most desired AI-supported interventions, followed closely by 

remote job-matching platforms (31.8%). This reflects an acute awareness among Afghan 

women that developing digital competencies and gaining professional skills are essential 

for workforce participation in a context marked by limited employment opportunities and 

gender-specific barriers (Amiri et al., 2024; Nabizada et al., 2024). Although automation 

of repetitive tasks was less prioritized (13.6%), the preference for skill-focused solutions 

highlights that women seek empowerment through capability-building rather than 

substitution, emphasizing AI’s role in creating equitable employment pathways. 

Regarding entrepreneurship, digital financial services (34.5%) emerged as the 

most valued AI tool, underscoring the importance of financial accessibility and 

management in overcoming capital constraints. Online marketing support (27.3%) and 

market research tools (22.7%) indicate that Afghan women entrepreneurs recognize AI’s 

capacity to enhance market visibility, inform decision-making, and expand business reach 

(Shaikhzada et al., 2025; Wafeq et al., 2019). Business management and customer service 

automation (15.5%) was less favored, reflecting a focus on foundational tools that directly 

impact growth and financial inclusion. 

The study also highlights critical factors motivating AI adoption. Training programs 

in digital literacy and AI skills (34.5%) and affordable access to digital tools and internet 

(27.3%) were the primary motivators, while mentorship and institutional support also 

played important roles. These findings confirm that capacity-building, infrastructure 

accessibility, and supportive networks are essential to ensure meaningful engagement 

with AI technologies (Hakimi et al., 2024; Afif et al., 2024). 

 

CONCLUSION 

This study demonstrates that artificial intelligence (AI) holds significant potential 

to advance education, employment, and entrepreneurship opportunities for Afghan 

women, addressing long-standing barriers rooted in socio-cultural, economic, and 

infrastructural constraints. In education, AI-driven tools such as online learning platforms, 

adaptive courses, and language translation technologies offer flexible and personalized 

solutions that can overcome geographic and cultural limitations. These platforms 

empower women to access knowledge and learning resources, enhancing their academic 

participation and bridging the educational gap that has historically restricted female 

engagement in Afghanistan. 

In the employment domain, the findings indicate that AI applications focused on 

skills development and remote job-matching are particularly impactful. By enabling 

women to gain digital competencies, acquire professional skills, and access job 
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opportunities remotely, AI helps mitigate the barriers posed by traditional workplace 

restrictions. These interventions not only improve employability but also enhance 

women’s confidence and readiness to engage in both local and global labor markets. 

For entrepreneurship, AI provides tools that facilitate financial management, 

market analysis, online marketing, and business operations. These technologies enable 

women entrepreneurs to overcome challenges related to limited capital, restricted 

networks, and market visibility. By supporting data-driven decision-making and efficient 

resource management, AI enhances the sustainability and growth potential of women-

led businesses. 

Overall, the study highlights that while AI presents promising avenues for 

empowerment, its effectiveness depends on complementary interventions such as digital 

literacy training, affordable access to technology, mentorship, and institutional support. 

A holistic approach that combines technological innovation with capacity-building and 

supportive frameworks is essential to ensure that Afghan women can fully leverage AI. By 

prioritizing these strategies, AI can serve as a powerful catalyst for social and economic 

inclusion, fostering gender equity, and promoting sustainable development in 

Afghanistan. 

 

REFERENCES 

Afif, S., Quraishi, T., Farhangi, F., Naimi, A. G., Hashimi, F., Noori, H., & Amiry, S. (2024). 

Empowering Afghan women: The role of the internet in advancing gender 

equality. Journal of Education, Linguistics, Literature, and Art, 2(2), 65-75. 

Amiri, G. A., Hakimi, M., Rajaee, S. M. K., & Hussaini, M. F. (2024). Artificial Intelligence 

and Technological Evolution: A Comprehensive Analysis of Modern Challenges 

and Future Opportunities. Journal of Social Science Utilizing Technology, 2(3), 

301-316. https://doi.org/10.70177/jssut.v2i3.1265 

Hakimi, M., Bahraam, H., Shahidzay, A. K., & Sadaat, S. N. (2024). Examining the 

developing influence of emerging technologies in the media sector of 

Afghanistan. Studies in Media, Journalism and Communications, 1(1), 01-12. 

Hakimi, M., Sediqi, M., Kohistani, A. J., & Quraishi, T. (2025). THE ROLE OF DIGITAL 

LITERACY AND TECHNOLOGY ADOPTION IN FACILITATING SOCIAL 

TRANSFORMATION IN AFGHANISTAN. Jurnal Ilmiah Dinamika Sosial, 9(2), 175-

191. https://doi.org/10.38043/jids.v9i2.6809 

Hakimi, M., Shahidzay, A. K., Fazi, A. W., & Qarizada, A. (2024). Empirical assessment of 

ICT impact on teaching and learning in high schools: A study in the context of 

Balkh, Afghanistan. EIKI Journal of Effective Teaching Methods, 2(1). 

https://doi.org/10.59652/jetm.v2i1.96 

Hakimi, M., Zarinkhail, M. S., Ghafory, H., & Hamidi, S. A. (2024). Revolutionizing 

Technology Education with Artificial Intelligence and Machine Learning: A 

Comprehensive Systematic Literature Review. TIERS Information Technology 

Journal, 5(2), 94-110. https://doi.org/10.38043/tiers.v6i2.5640 

https://doi.org/10.70177/jssut.v2i3.1265
https://doi.org/10.38043/jids.v9i2.6809
https://doi.org/10.59652/jetm.v2i1.96
https://doi.org/10.38043/tiers.v6i2.5640


Applied Community Services Journal, Vol. 02 No. 01 (2026) : 24-35   35 

Hakimi, M., Zarinkhail, S., & Sahnosh, F. A. (2025). Artificial Intelligence and Legal Reform 

in Developing Countries: Advancing Ethical, Rights-Based, and Accountable Digital 

Governance. Jurnal Ilmiah Telsinas Elektro, Sipil dan Teknik Informasi, 8(2), 127-

144. https://doi.org/10.38043/telsinas.v8i2.6934 

Hasanah, R., Munawwaroh, I., & Qushwa, F. G. (2024). Pengembangan career adaptability 

melalui inovasi sumber daya manusia. EDUKASIA Jurnal Pendidikan Dan 

Pembelajaran, 5(1), 169-178. https://doi.org/10.62775/edukasia.v5i1.734 

Hassani, Z., Alizaey, N., Karimi, S., Khalili, M., Ahmadi, L., & Asghari, T. (2025). The Role of 

the Internet in Women's Empowerment in Afghanistan: A Case Study of Online 

Universities. APLIKATIF: Journal of Research Trends in Social Sciences and 

Humanities, 4(1), 11-21. 

Karimy, A. U., Rasuli, J., Reddy, P. C., Joya, M., Hamdard, A. J., & Ghulami, H. R. (2024, 

October). A Review on the Feasibility of AI-Supported Education Platforms in 

Afghanistan: Addressing Barriers to Women and Girls' Education. In 2024 IEEE 

Global Humanitarian Technology Conference (GHTC) (pp. 1-8). IEEE. 

Mehrzad, M., Dasanayaka, S. W. S. B., Gleason, K., Wijesinghe, P., & Al Serhan, O. (2023). 

Female Afghan engineers’ perceptions of chokepoints along the career trajectory 

to entrepreneurship. Journal of Entrepreneurship in Emerging Economies, 15(1), 

158-182. 

Nabizada, S., Quraishi, T., Sadat, R., Kirmani, A., Hashemi, Z., Haidari, N., & Faramarz, N. 

(2024). Transforming afghanistan: enhancing technology access to overcome 

gender discrimination. APLIKATIF: Journal of Research Trends in Social Sciences 

and Humanities, 3(1), 41-52. 

Shaikhzada, N., Rahmani, L., Asghari, T., Hosseini, M., & Quraishi, T. (2025). Challenges 

and Opportunities for Afghan Women in the Digital World in 

Afghanistan. International Journal of Applied Research and Sustainable 

Sciences, 3(3), 261-272. 

Wafeq, M., Al Serhan, O., Catherine Gleason, K., Dasanayaka, S. W. S. B., Houjeir, R., & Al 

Sakka, M. (2019). Marketing management and optimism of Afghan female 

entrepreneurs. Journal of Entrepreneurship in Emerging Economies, 11(3), 436-

463. https://doi.org/10.1108/JEEE-02-2018-0020 

 

https://doi.org/10.38043/telsinas.v8i2.6934
https://doi.org/10.62775/edukasia.v5i1.734
https://doi.org/10.1108/JEEE-02-2018-0020

